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Populations & Samples

Instructions:
For each Pew Research Center survey data listed below, identify the population of interest, the sample that was taken, and the sample
size.
Why Get Married?
Example 1: Example 2:  Percent saying each is a very important reason to marry,

by marital status
Social media users among all adults

Among all American adults ages 18+, the % who use the
following social media sites
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Asked of married and unmarried se parately, n=1,306 for married and 1,385 for unmamied.
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Population: Population:
Sample: Sample:
Sample size: Sample size:
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